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Introduction  

Dear Reader,  

Going public is a major milestone for a company. Once listed, the improved access to the capital market 

ŀƭƭƻǿǎ ȅƻǳ ǘƻ ƎŜƴŜǊŀǘŜ ŀŘŘƛǘƛƻƴŀƭ ŎŀǇƛǘŀƭ ŦƻǊ ŦǳǊǘƘŜǊ ƎǊƻǿǘƘΦ !ǘ ǘƘŜ ǎŀƳŜ ǘƛƳŜΣ ǘƘŜ ǾŀǊƛƻǳǎ ǎǘŀƪŜƘƻƭŘŜǊǎΩ 

increased attention has positive effects on communication, recruiting, and operational development. The 

fulfilment of additional duties enhances transparency ς internally as well as externally. The entire process ς 

from the first idea of an IPO (Initial Public Offering) to the establishment of optimal structures, to its actual 

implementation and listing ς is complex and challenging. It also offers the opportunity to raise the corporate 

structure to a new level. Companies have various options when it comes to going public.  

This IPO guide offers answers to key questions. What is the purpose of going public? Are the structural 

foundations for an IPO in place? Which players need to be involved in the IPO? What costs should an issuer 

expect? What are the choices in terms of share placement? These are among the questions you will 

inevitably encounter in the IPO process. The first part of this guide focuses on the significance of capital 

ƳŀǊƪŜǘǎ ƛƴ ǘƘŜ ŦƛƴŀƴŎƛƴƎ ƻŦ ŎƻƳǇŀƴƛŜǎ ŀƴŘ ƎƛǾŜǎ ŀƴ ƻǾŜǊǾƛŜǿ ƻŦ ǘƘŜ Ǉŀǎǘ ȅŜŀǊǎΩ ƭƛǎǘƛƴƎ ŀŎǘƛǾƛǘƛes at the 

Frankfurt trading venue. The second part presents the IPO as a financing alternative and thus concludes the 

explanations on market conditions.  

From chapter 3, the issuer takes centre stage with practical advice on IPO preparation and readiness. Once a 

ŎƻƳǇŀƴȅ ŦǳƭŦƛƭǎ ŀƭƭ ǊŜǉǳƛǊŜƳŜƴǘǎΣ ƛǘΩǎ ǘƛƳŜ ŦƻǊ ǘƘŜ ŀŎǘǳŀƭ LthΦ Lƴ ǘƘŜ пǘƘ ŎƘŀǇǘŜǊΣ ȅƻǳΩƭƭ ŦƛƴŘ ŀƭƭ ǘƘŜ ŘŜǘŀƛƭǎ ƻƴ ǘƘŜ 

various listing options befo re the 5th chapter maps out the IPO process in detail. The 6th chapter deals with 

the costs of an IPO and concludes with an introduction to the Frankfurt trading venue.  

We hope you enjoy reading our guide and gain valuable knowledge for your IPO.  
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1 The significance of capital markets in the context of corporate finance  

Among the most important prerequisites for the development of an economy is an efficient capital market 

enabling the exchange of capital, ideas, and entrepreneurial opportunities, as well as ensuring regulation and 

bringing together the needs of companies and capital providers. In Germany after WWII, stock exchanges 

had an important function as capital intermediaries for the reconstruction of the country, playing an 

ƛƳǇƻǊǘŀƴǘ ǊƻƭŜ ƛƴ ƛǘǎ άŜŎƻƴƻƳƛŎ ƳƛǊŀŎƭŜέΦ ¢ƻŘŀȅΣ ŀǎ ǿŜ ŦŀŎŜ ƳƻƴǳƳŜƴǘŀƭ ŎƘŀƴƎŜΣ ǎǘƻŎƪ ŜȄŎƘŀƴƎes are again 

of great significance. The transformation into a sustainable economy and the development of innovations, in 

which start-ups play a decisive role, will only succeed if companies have efficient access to capital.  

Deutsche Börse is an international exchange organisation and innovative market infrastructure provider. 

With its products, it ensures capital markets characterised by integrity, transparency and stability. With its 

Xetra® trading venue, it operates the gloōŀƭ ǊŜŦŜǊŜƴŎŜ ƳŀǊƪŜǘ ŦƻǊ DŜǊƳŀƴ ǎǘƻŎƪǎ ŀƴŘ ƛǎ 9ǳǊƻǇŜΩǎ ƴǳƳōŜǊ ƻƴŜ 

for exchange-traded funds (ETFs). For the admission and listing of securities, Deutsche Börse offers 

different segments and transparency standards, for large and small, national and internat ional companies.1 

It supports companies preparing for an IPO every step of the way and offers a wide range of financing 

options .  

Figure 01: The role of the capital market between companies, private and institutional investors  

 

 

 

 

 

 

 

 

 

It also offers well-known and internationally renowned selection indices and products, giving companies 

access to a broad spectrum of national and international, institutional and private investors. As the nucleus 

of the German and continental European capital market and an international financial centre, the city of 

Frankfurt am Main benefits from its location in the heart of Europe and its airport hub. The Rhine-Main region 

 
1 Deutsche Börse AG, URL: https://www.deutsche-boerse.com/dbg -en/our-company/deutsche -boerse-group/business -areas, as of 18 July 2022 
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is home to well over 200 credit institutions (more than 80 percent of which are foreign banks), as well as the 

ECB, the Deutsche Bundesbank, the Federal Financial Supervisory Authority (Bundesanstalt für 

Finanzdienstleistungsaufsicht, BaFin) and other important EU authorities. Frankfurt holds 10th place in the 

ranking of global financial centres (The Global Financial Centers Index 25) and is thus considered the leading 

financial centre in continental Europe. 2  

As the operator of Frankfurter Wertpapierbörse (FWB®, the Frankfurt Stock Exchange), Deutsche Börse AG 

is a central constituent of this ecosystem and regarded as an important service provider for companies on 

their trajectory to national and international capital markets. In recent years, the capital markets have 

globally seen strong momentum. For the Frankfurt Stock Exchange, 2021 was the most successful IPO year 

to date, with record figures and a further increase in the share of foreign investors. At the same time, liquidity 

in trading remained at a high level. A large part of the trading volume was due to tech companies. The 

greatest new additions were the IPOs of Vodafone subsidiary Vantage Towers AG with an issue volume of 

ϵнΦо ōƛƭƭƛƻƴΣ ŀƴŘ !¦¢hм DǊƻǳǇ {9 ǿƛǘƘ ŀƴ ƛǎǎǳŜ ǾƻƭǳƳŜ ƻŦ ϵмΦу ōƛƭƭƛƻƴΦ .ȅ ŎƻƳǇŀǊƛǎƻƴΣ 5ŜƭƛǾŜǊƻƻΣ ǘƘŜ ƭŀǊƎŜǎǘ 

[ƻƴŘƻƴ {ǘƻŎƪ 9ȄŎƘŀƴƎŜ LthΣ ƭŀǳƴŎƘŜŘ ƛǘǎ ǎƘŀǊŜǎ ŀǘ ŀ ǘƻǘŀƭ ǾŀƭǳŜ ƻŦ ƻƴƭȅ ϵмΦт ōƛƭƭƛƻƴΣ ƻƴŎŜ ŀƎŀƛƴ 

demonstrating the post -Brexit transaction security and reach of the Frankfurt tr ading venue.  

The trading venue offers high flexibility and numerous opportunities: Carve -outs such as the Vodafone spin-

off Vantage Towers AG, or the listing of SPAC companies such as Lakestar SPAC I SE (now trading as 

HomeToGo SE) stand for large volumes, but also for innovative transaction structures settled stably and 

securely at the Frankfurt financial centre (these and other listing options are described in greater detail in 

chapter 4). 

  

 
2 Long Finance: GFCI 25 Rank, URL: https://www.longfinance.net/programmes/financial-centrefutures/global -financial-centres-index/gfci -25-explore-data/gfci -25-rank/, as of 05 

April 2022 
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Figure 02: Listing activities at the Frankfurt trading venue  
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2 The IPO as a financing alternative  

The IPO serves most companies to realise their growth strategy, thereby unlocking capital that can be used 

repeatedly, optimising their structures from a corporate governance perspective and achieving greater 

publicity. In addition, the IPO offers private equity firms an exit. It is also an attractive option for family 

ōǳǎƛƴŜǎǎŜǎ ǘƘŀǘ Řƻ ƴƻǘ ƘŀǾŜ ŀ ǎǳŎŎŜǎǎƛƻƴ Ǉƭŀƴ ƛƴ ǇƭŀŎŜ ǘƻ ŜƴǎǳǊŜ ǘƘŜ ƛƴŘŜǇŜƴŘŜƴŎŜ ǘƘŜƛǊ ƭƛŦŜΩǎ ǿƻǊƪΦ tǊƛǾŀǘŜ 

equity firms invest in companies with the aim of restructuring them with a view to  efficiency, maximising 

success and value. A common investment strategy is the sale of the respective stake after three to five years 

at a profit or to take it public. Private equity-backed IPOs gained prominence in 2021. After the previous 

ȅŜŀǊǎΩ ƴŜƎŀǘƛǾŜ trend, Deutsche Börse saw 14 such IPOs in 2021, suggesting that in a positive market 

environment, amid sustained high liquidity and rising company valuations or share prices, it is becoming 

increasingly common for this investor group to choose an exit str ategy via the stock exchange for their 

portfolio companies. Private equity investors benefit from the (partial) sale of shares during or shortly after 

listing, as well as from ongoing participation and the growth option via the stock exchange.  

Following various rounds of financing, going public is the decisive breakthrough to successful market 

penetration for many start -ups. In recent years, one of the largest and most important European start-up 

ecosystems has emerged, especially prominent in GŜǊƳŀƴȅΦ Lƴ нлнмΣ ǾŜƴǘǳǊŜ ŎŀǇƛǘŀƭƛǎǘǎ ƛƴǾŜǎǘŜŘ ŀǊƻǳƴŘ ϵмт 

billion in German startups, more than in any other EU country. A survey among venture capital investors 

ŎƻƴŘǳŎǘŜŘ ōȅ άLƴǾŜǎǘ 9ǳǊƻǇŜέ ǎƘƻǿŜŘ ǘƘŀǘ DŜǊƳŀƴȅ ƛǎ ƻƴ ǘǊŀŎƪ ǘƻ ǊŜƳŀƛƴ ǘƘŜ ǇǊŜŦŜǊǊŜŘ ŘŜǎǘƛƴŀǘƛƻn for 
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venture capital providers. 3  This continuing positive trend speaks for a well-functioning private capital 

ƳŀǊƪŜǘ ŀƴŘ ŀƴ ŜŎƻǎȅǎǘŜƳ ōƻŀǎǘƛƴƎ ǘƘŜ ƘƛƎƘŜǎǘ ƴǳƳōŜǊ ƻŦ ǳƴƛŎƻǊƴǎ όŎƻƳǇŀƴƛŜǎ ǿƛǘƘ ŀ Ǿŀƭǳŀǘƛƻƴ ƻŦ ƻǾŜǊ ϵм 

billion) in continental Europe. 

Figure 03: Overview IPOs with a private equity background on Deutsche Börse 

 

 

 

 

 

 

 

 

 

What has thus emerged is an attractive pre-IPO environment for companies and investors as well as a 

functioning pipeline of innovative and marketable companies which consider an IPO the next step in their 

growth strategy.  

!ƴ Lth ŀƭƭƻǿǎ ŎƻƳǇŀƴȅ ŦƻǳƴŘŜǊǎ ŀƴŘ ǇǊƛǾŀǘŜ ǎƘŀǊŜƘƻƭŘŜǊǎ ǘƻ ƳƻƴŜǘƛǎŜ ǇŀǊǘ ƻŦ ǘƘŜƛǊ ƛƴǾŜǎǘƳŜƴǘǎΩ ƛƴŎǊŜŀǎŜ ƛƴ 

value. However, a divestment strategy can also raise questions and a communication strategy should 

therefore be prepared carefully. If a young companȅΩǎ LthΣ ŦƻǊ ƛƴǎǘŀƴŎŜΣ ƛǎ ōŀǎŜŘ ƻƴ ǘƘŜ ŦƻǳƴŘŜǊΩǎ ŘŜŎƭŀǊŀǘƛƻƴ 

ƻŦ ŀ ƎǊŜŀǘ ƎǊƻǿǘƘ ǎǘƻǊȅΣ ǎŀƛŘ ŦƻǳƴŘŜǊΩǎ ŜȄǇǊŜǎǎŜŘ ƛƴǘŜƴǘƛƻƴ ǘƻ ǎŜƭƭ ŀ ƭŀǊƎŜ ǇŀǊǘ ƻŦ Ƙƛǎ ƻǿƴ ǎƘŀǊŜǎ ǎƘƻǊǘƭȅ 

afterwards is likely to raise justified doubts among new investors regarding the suppose dly promising 

growth perspective. If that case, the founder would be much more likely to remain invested in the company. 

Existing shareholders therefore often limit their option to surrender their shares to the framework of an over -

allotment. The over-allotment clause, or greenshoe, grants the syndicate the option to purchase additional 

company shares at the offering share price to satisfy any additional demand or stabilise the price of the new 

shares.  

! ŦǳǊǘƘŜǊ ŀŘǾŀƴǘŀƎŜ ƻŦ ŀ ŎƻƳǇŀƴȅΩǎ ǎǘƻŎƪ ŜȄŎƘŀƴƎŜ ƭƛǎǘƛƴƎ ƛǎ ǘƘŜ ǳǎŜ ƻŦ ƛǘǎ ƻǿƴ ǎƘŀǊŜǎ ŀǎ ŀŎǉǳƛǎƛǘƛƻƴ 

currency. The issue of new shares from a capital increase against contribution in kind can be used to fund the 

acquisition of other companies. In this case, rather than placing the newly issued shares from the capital 

 
3 European Investment Fund: EIF Venture Capital Survey 2021: Market Sentiment, p. 56, URL: https://www.eif.org/news_centre/publications/eif_working_paper_2021_74.pdf, as of 05 

April 2022 
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increase on the stock exchange, the company places them with existing shareholders of the acquired 

company, allowing for a liquidity-neutral construct of the acquisition.  

In addition to opening up new financing opportunities, there are other excellent reasons for an IPO. It allows 

companies undergoing the transformation process of strategically shifting their focus on core competencies 

to create independent entrepreneurial units to be listed on the stock exchange. For a family-owned business, 

the lack of a successor can be a good reason to go public, as a diversification of management can increase 

its appeal.  

!ƴ Lth Ŏŀƴ ǎǘǊŜƴƎǘƘŜƴ ǘƘŜ ǊŜƭŀǘƛƻƴǎƘƛǇ ŀƳƻƴƎ ŀ ŎƻƳǇŀƴȅΩǎ ǎǘŀƪŜƘƻƭŘŜǊǎΦ 9ȄǇŀƴŘƛƴƎ ǘƘŜ ƻǇǘƛƻƴǎ ƻŦ ŘƛǊŜŎǘ 

employee participation in its growth promotes company loyalty. Furthermore, the new transparency on the 

capital market increases trust among customers, b usiness partners and banks. And finally, an IPO increases 

visibility. A number of previously unknown companies were able to raise the level of awareness for their 

products and services signifi cantly by going public.  

Figure 04: Reasons to go public  
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3 Preparing to go public ς IPO readiness  

o go public, a company must fulfil several legal, organisational and economic requirements, among them the 

choice of legal form, compliance with Learn more about some of the most important requirements below. 

accounting standards and the development of a credible equity story. 

Figure 05: IPO prerequisites 
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A change of legal form is necessary for most stock market candidates. Many companies, and especially 

SMEs, are organised in limited liability companies such as the GmbH or GmbH & Co. KG. German 

corporations may choose between the following three legal form s for an IPO: the Aktiengesellschaft (AG, a 

German stock corporation), the Kommanditgesellschaft auf Aktien (KGaA, a limited joint -stock partnership) 

or the Societas Europeae (SE). In addition, foreign legal forms such as the Dutch N.V. (naamloze 

vennootschap) and the Luxembourg SA (société anonyme) can be listed in Frankfurt. If several companies 

are to form the new AG, the merger or contribution of the previous companies to the AG is also necessary. 

This change of legal form involves comprehensive advice and takes at least two months. 

3.2. Management  

Investors expect their invested funds to be applied for the purpose of a sustainable increase in value by the 

management bodies of the respective company. Management and an efficient management structure 

(corporate governance) are therefore vital when going public. Corporate governance is responsible for both 

PO readiness legal requirements  IPO organisational requirements  Economic prerequisites  

Source: Deutsche Börse AG  

ς Compliance with the legal and admis-

sion requirements under the Articles 

of Association and follow-up obliga-

tions of the stock exchange segments 

(Regulated Market and Open Market)  

ς Valid legal form (public limited com-

pany (AG), partnership limited by 

shares (KGaA) or European Com-

pany/Societas Europeae (SE))  

ς Publicity readiness (publication of an 

issue prospectus, regular annual and 

interim reports and compliance with 

other information requirements)  

ς Compliance with the German Corpo-

rate Governance Code 

ς Quality, qualification, reputation and 

experience of corporate management  

ς Effective risk management and bal-

anced corporate governance 

ς Smoothly functioning internal and ex-

ternal accounting systems  

ς Mastery of appropriate accounting 

standards (HGB) and, if applicable, In-

ternational Financial Reporting Stand-

ards (IFRS)  

ς Efficient reporting  

ς Investor relations 

ς Solid financials and convincing eco-

nomic development or future viability  

ς Credible equity story for investors 

ς Clear corporate strategy and high de-

gree of innovation 



 

Going Publicς A guide to your successful IPO 11 of 44 

 

 

the rules of conduct according to which a company is managed and the supervision of this management. 

¢ƘŜǎŜ ŦŀŎǘƻǊǎΣ ŀƭƻƴƎǎƛŘŜ ŀŘƳƛƴƛǎǘǊŀǘƛǾŜ ǎǘǊǳŎǘǳǊŜǎΣ ǘƘŜ ƳŀƴŀƎŜƳŜƴǘΩǎ ǊŜƭŀǘƛƻƴǎƘƛǇ ǿƛǘƘ ƛǘǎ ǿƻǊƪŦƻǊŎŜΣ ŀǎ ǿŜƭƭ 

as remuneration, also play a central role in social and environmental considerations as part of the decision-

making process. This, in turn, must be considered against the backdrop of the increasing importance placed 

on ESG criteria in investment decisions.  

The German Corporate Governance Code contains best practice guidelines for the management and 

supervision of German listed companies. However, it does not have the status of a legal standard. The Code 

has its legal basis in the Declaration of Conformity pursuant to Section 161 of the German Stock Corporation 

Act (AktG) and is reviewed annually by the Government Commission to ensure that it is up to date. The 

recommendations and suggestions are internationally and nationally recognised standards of good and 

responsible corporate governance, regarding, above all, the management and supervision, the composition 

of the executive board and the supervisory board, the working methods of the supervisory board as well as 

the remuneration of the executive board, which is also an important issue for investors. While an unlisted 

ŎƻƳǇŀƴȅΩǎ ǎǳǇŜǊǾƛǎƻǊȅ ōƻŀǊŘ ƛǎ ƻŦǘŜƴ ƳŀŘŜ ǳǇ ƻŦ ŦŀƳƛƭȅ ƳŜƳōŜǊǎ ƻǊ ƻǘƘŜǊ ŎƭƻǎŜ ǊŜƭŀǘƛƻƴǎΣ ƛǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ǘƻ 

investors that the supervisory board is staffed independently, with a broad range of competences among its 

ƳŜƳōŜǊǎΦ ¢ƘǳǎΣ ŜȄǇŜǊǘƛǎŜ ƛƴ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƳŀǊƪŜǘ ŀƴŘ ƛƴŘǳǎǘǊȅΣ ŦƛƴŀƴŎŜǎΣ ǇǊƻŘǳŎǘǎ ŀƴŘ ǘŜŎƘƴƻƭƻƎƛŜǎ ŀƴŘΣ ƛŦ 

possible, sustainability, and the capital market should be represented on the supervisory board. 

Sustainability considerations pl ay an increasingly important role in the remuneration system. To meet the 

expectations of future investors, stock exchange candidates are well advised to take the recommendations 

of the German Corporate Governance Code into account when structuring their organisation.  

In addition to the CEO, the CFO is central to an IPO. The experience of the person in this role, preferably 

ŀŎǉǳƛǊŜŘ ƛƴ ŀƴ ŀƭǊŜŀŘȅ ƭƛǎǘŜŘ ŎƻƳǇŀƴȅΣ ŎǊŜŀǘŜǎ ŎƻƴŦƛŘŜƴŎŜ ŀƳƻƴƎ ƛƴǾŜǎǘƻǊǎ ƛƴ ǘŜǊƳǎ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΩǎ 

finances, particularly financial planning . 

3.3. Accounting requirements  

An IPO is associated with considerable accounting requirements. Early on, accounting figures and 

quantitative information play an important role in the prospectus. A professional and efficient accounting 

system is also a basic requirement for an IPO in view of the follow-up obligations arising from the listing. 

Companies planning to go public on an organised market such as the Prime Standard of Deutsche Börse are 

also obliged to prepare their consolidated financial statements in accordance with the provisio ns of the 

International Financial Reporting Standards (IFRS). 

Lƴ ǇǊŜǇŀǊŀǘƛƻƴ ƻŦ ŀƴ LthΣ ƛǘ ƛǎ ǘƘŜǊŜŦƻǊŜ ƛƳǇƻǊǘŀƴǘ ǘƻ ǎŎǊǳǘƛƴƛǎŜ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ŦƛƴŀƴŎƛŀƭ ƻǊƎŀƴƛǎŀǘƛƻƴ ǘƘǊƻǳƎƘ 

the lens of the capital markets. A listed company is subject to a high level of external reporting and must 

meet extensive disclosure obligations  regarding financial information. Amongst others, this requires a high 

level of competence in the areas of accounting, financial reporting, treasury and compliance. Only if these 

requirements are met can the company meet the regulatory standards and investƻǊǎΩ ŘŜƳŀƴŘǎ ŦƻƭƭƻǿƛƴƎ ƛǘǎ 

IPO.  
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Annual and quarterly financial statements must be published in good time following the IPO until the end of 

the reporting period (fast disclosure). While the observance is an important sign of a properly functioning 

accounting system and the establishment of effective internal control and steering systems, the necessity 

for swift preparation of the annual financial statements must not come at the expense of quality. After all, not 

all financial statements are created equal, even if accounting standards are identical. Making use of 

reporting and valuation leeway can be decisive for important key figures such as equity ratio or return on 

sales. Are the subsidiary valuations realistic? Does the reported turnover and profit realisation match the 

degree of completion in the case of tasks spanning multiple periods? Answers to questions like these are 

among the decisive factors for investment recommendations given by research analysts who continuously 

publish analyses of listed companies.  

!ƴƻǘƘŜǊ ŎƘŀƭƭŜƴƎŜ ƛƴ ǘƘƛǎ ŎƻƴǘŜȄǘ ƛǎ ǘƘŜ ƳŀƴŀƎŜƳŜƴǘΩǎ ŀōƛƭƛǘȅ ǘƻ ŎƻǊǊŜŎǘƭȅ ŀǎǎŜǎǎ ǘƘŜ ŦǳǘǳǊŜ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ 

the business. Reliable, longer-term forecasts enhance investor confidence. Beyond the mere implementation 

of reporting and planning systems, it is vital that assumptions about market and cost development are 

subject to continuous and timely review. In addition, the responsible employees should be practised in 

ŘŜŀƭƛƴƎ ǿƛǘƘ ǘƘŜ ŘŜŦƛƴŜŘ ǇǊƻŎŜǎǎŜǎ ŀƴŘ ƛƳǇƭŜƳŜƴǘ ǘƘŜƳ ƛƴ ǘƘŜ ŎƻƳǇŀƴȅΩǎ Řŀƛƭȅ ōǳǎƛƴŜǎǎΦ ²ƘƛƭŜ these 

ǇǊŜǊŜǉǳƛǎƛǘŜǎ ǎƘƻǳƭŘ ōŜ ƳŜǘ ŀǘ ǘƘŜ ǘƛƳŜ ƻŦ ŀ ŎƻƳǇŀƴȅΩǎ ǎǘƻŎƪ ƳŀǊƪŜǘ ŘŜōǳǘΣ ǘƘŜȅ ŀǊŜ ŀƴ ƻŦǘ-neglected area of 

preparation. If the first corrections to the expected development occur shortly after the IPO, the negative 

effect on the stock market price ƛǎ ŜƴƻǊƳƻǳǎ ŀƴŘ ǊŜǎǘƻǊƛƴƎ ƛƴǾŜǎǘƻǊǎΩ ǘƘǳǎ ǎǉǳŀƴŘŜǊŜŘ ŎƻƴŦƛŘŜƴŎŜ ōŜŎƻƳŜǎ 

exceedingly difficult . 

3.4. The equity story  

To a large extent, the success of an IPO depends on a convincing equity story and its communication. A 

share profile is complex, characterised by various factors which are based on internal and external influences 

as well as expectations. An assessment of ǘƘŜ ǉǳŀƭƛǘȅ ƻǊ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƻŦ ŀ ŎƻƳǇŀƴȅΩǎ ǇŜǊŦƻǊƳŀƴŎŜ Ŏŀƴƴƻǘ 

solely be based on financial information. The equity story comes into play at precisely this point. Aimed at 

bringing the company to the attention of the financial community by highlighting it s merits, the equity story 

describes the company in its environment, its history and visions. It thereby realistically elaborates on 

potential in terms of growth, earnings, and competitive advantages for investors while connecting the 

business case of the company with the investment case. 

  



 

Going Publicς A guide to your successful IPO 13 of 44 

 

 

Figure 06: Equity story, connection business case ς investment case  

 

 

 

 

 

 

 

 

 

 

 

In communicating the equity story, the most important instrument is the investor presentation. It provides a 

comprehensive picture of the company. 

Figure 07: Content investor presentation  

What?  How? 

Investment case Concise description in bullet points  

Business model Illustration and explanation of business model  

Management Presentation of the management 

Strategy Concise description in bullet points  

Market environment  Market environment, size & positioning/competition  

Operational principles  Current activities and successes in the operating business  

Segments Addition of a compressed description with bullet points  

KPIs Explanation of the most important KPIs 

P&L Explanation of significant changes/positions  

Equity story  
The investment case 

provides the basis for 

the decision of investors 

on the equity/ bond side 

to invest in the com-

pany. 

Investment 

case 

The business case de-

scribes the path to 

achieving the com-

ǇŀƴȅΩǎ Ǝƻŀƭǎ 

Business 

case 

Good competitive 

position in an attrac-

tive market 

Track record, KPIs, 

(profitability ) 

Sustainable business 

model, plausible strat-

egy and planning 

Confidence of exist-

ing shareholders in 

the company Compelling products 

& technology 

Convincing manage-

ment team 

Source: Deutsche Börse AG  
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What?  How? 

Balance sheet Explanation of significant changes/positions  

Use of proceeds Clear and comprehensible presentation  

Milestones Summary on one slide 

Forecast/expectations  Summary on one slide 

Contact Contact person and contact details  

 

4 Going public  

An IPO involves strategic, structural, organisational, legal and tax decisions. It therefore requires 

comprehensive planning, preparation and coordination. It also depends heavily on experienced partners.  

 Deutsche Börse has built a network of Capital Market Partners specialised in supporting companies on their 

way to the stock exchange. The selection of the right partners is an essential criterion for a successful IPO. 

Figure 08: Experienced project team  

 

 

 

 

 

 

 

 

 

 

An independent IPO advisor supports the company in achieving IPO readiness, in selecting the optimal 

partners and accompanies the entire process. The most important objective being IPO readiness, it is 

important to include the IPO advisor at an early stage ŀƴŘ ŘǊŀǿ ƻƴ ǘƘŜ ŀŘǾƛǎƻǊΩǎ ŜȄǇŜǊƛŜƴŎŜ ŘǳǊƛƴƎ ǘƘŜ ōŀǎƛŎ 

 

Issuer 

Shareholder  

Deutsche 

Börse 

tI!{9 мΥ αLth PREPARATIONέ tI!{9 нΥ αLth IMPLEMENTATION ά 

Official IPO process kick-off 

Lead manager Auditor  

LǎǎǳŜǊǎΩ 

Council  

Independant  

IPO Advisor  

αJunior 

Banksά 

¦ƴŘŜǊǿǊƛǘŜǊΩǎ 

Council  
IP/PR Advisor  

BaFin 

Quelle: Deutsche Börse AG  Company Necessary parties in the IPO process Recommended parties in the IPO 

process 
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ŎƻƴǎƛŘŜǊŀǘƛƻƴ ŀǎ ǘƻ ǿƘŜǘƘŜǊ ǘƘŜ ŎƻƳǇŀƴȅ ƛǎ ƛƴ ǘƘŜ ǊƛƎƘǘ ǎǘŀƎŜ ǘƻ ŎƻƴǎƛŘŜǊ ƎƻƛƴƎ ǇǳōƭƛŎΦ ¢ƘŜ ŀŘǾƛǎƻǊΩǎ 

knowledge of the IPO market is also highly valuable when determining the stock market segment, 

considering how to use the proceeds from an IPO and, above all, in choosing suitable partners. As American 

business commentator George Jerome Waldo Goodman (1930 ς нлмпύ ǎŀƛŘΥ άLŦ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿ ǿƘƻ ȅƻǳ ŀǊŜΣ 

ǘƘŜ ǎǘƻŎƪ ŜȄŎƘŀƴƎŜ ƛǎ ŀƴ ŜȄǇŜƴǎƛǾŜ ǇƭŀŎŜ ǘƻ ŦƛƴŘ ƻǳǘέΦ ¢ƘŜ ōŜǘǘŜǊ ǘƘŜ ǇǊŜǇŀǊŀǘƛƻƴΣ ǘƘŜ ƭƻǿŜǊ ǘƘŜ Ǌƛǎƪ ƻŦ 

disappointment after an IPO. Optimal preparation is the fundamental task of the IPO advisor.  

An auditor assists the company in meeting the formal requirements for an IPO. Two central responsibilities 

ŀǊŜ ǘƘŜ ǇǊŜǇŀǊŀǘƛƻƴ ƻŦ ǘƘŜ ŀǳŘƛǘƻǊΩǎ ǊŜǇƻǊǘ ŦƻǊ ǘƘŜ ŀƴƴǳŀƭ ŦƛƴŀƴŎƛŀƭ ǎǘŀǘŜƳŜƴǘǎΣ ǿƘƛŎƘ Ƴǳǎǘ ōŜ ƛƴŎƭǳŘŜŘ ƛƴ ǘƘŜ 

prospectus, and the issuing of a comfoǊǘ ƭŜǘǘŜǊ ǿƛǘƘ ǘƘŜ ŀǳŘƛǘƻǊΩǎ ŎƻƴŦƛǊƳŀǘƛƻƴ ƻŦ ǘƘŜ ƪŜȅ ŦƛƴŀƴŎƛŀƭ ŦƛƎǳǊŜǎΩ 

careful calculation and presentation within the prospectus.  

!ǎ ŀ ǊǳƭŜΣ ǘǿƻ ƭŜƎŀƭ ŀŘǾƛǎƻǊǎ ŀǊŜ ƛƴǾƻƭǾŜŘ ƛƴ ŀƴ LthΦ ¢ƘŜ ŎƻƳǇŀƴȅΩǎ ƭŜƎŀƭ ŎƻǳƴǎŜƭ όƛǎǎǳŜǊǎΩ ŎƻǳƴǎŜƭύ ǘŀƪŜǎ ǘƘŜ 

ƭŜŀŘ ƛƴ ǘƘŜ ŎƻƴǾŜǊǎƛƻƴ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƭŜƎŀƭ ŦƻǊƳ ŀƴŘ ǘƘŜ ǇǊŜǇŀǊŀǘƛƻƴ ƻŦ ǘƘŜ ǇǊƻǎǇŜŎǘǳǎΣ ŀƳƻƴƎǎǘ ƻǘƘŜǊǎΦ 

The legal counsel of the banking syndicŀǘŜ όǳƴŘŜǊǿǊƛǘŜǊǎΩ ŎƻǳƴǎŜƭύ ǇǊŜǇŀǊŜǎ ǘƘŜ ǳƴŘŜǊǿǊƛǘƛƴƎ ŀƎǊŜŜƳŜƴǘ 

ŀƴŘ ŎƻƴŘǳŎǘǎ ŀ ǊŜǾƛŜǿ ƻŦ ǘƘŜ ǇǊƻǎǇŜŎǘǳǎ ŀǎ ǿŜƭƭ ŀǎ ŀ ƭŜƎŀƭ ŘǳŜ ŘƛƭƛƎŜƴŎŜΣ ŀƳƻƴƎǎǘ ƻǘƘŜǊǎΦ ¢ƘŜ ǳƴŘŜǊǿǊƛǘŜǊǎΩ 

counsel is proposed by the bank and appointed in consultation with the issuer. In the case of smaller-volume 

IPOs, the issuer and the banks may also agree on a joint legal advisor.  

The success of an IPO largely depends on communication. While communication with investors is handled 

by the banks, investor relations agencies take on the task of positioning the company as an attractive stock 

market candidate in the financial community. ¢ƘŜ ŀƎŜƴŎȅΩǎ ƎƻƻŘ ǊŜƭŀǘƛƻƴǎƘƛǇ ǿƛǘƘ ǘƘŜ ŦƛƴŀƴŎƛŀƭ ŀƴŘ ōǳǎƛƴŜǎǎ 

press is particularly important in this regard. Favourable coverage of the stock market candidate impacts the 

opinion formed by potential institutional investors and others, such as private inv estors. For a listing of the 

company on an organised market, the issuer needs the support of a bank. For a listing on the OTC market, 

however, the issuer merely needs a trading participant admitted to the stock exchange. For larger issue 

volumes, several banks are usually mandated.  

The (investment) banks ς one or more, depending on the size of the transaction ς are mainly responsible for 

the preparation of the IPO and carrying out the required process, (further) developing the equity story in 

collaboration with the company, valuing the company and marketing the shares.4 The lead bank or banks, 

so-ŎŀƭƭŜŘ άƎƭƻōŀƭ ŎƻƻǊŘƛƴŀǘƻǊǎέΣ ŎƻƻǊŘƛƴŀǘŜ ǘƘŜ ǇǊƛŎƛƴƎ ƳŜŎƘŀƴƛǎƳ ǳǇ ǘƻ ǘƘŜ ƛƴƛǘƛŀƭ ƭƛǎǘƛƴƎ ƻƴ ǘƘŜ ǎǘƻŎƪ 

exchange. The main criteria for the selection of banks are their IPO experience, investor access and the 

competence and reputa tion of the respective technical and research departments . 

  

 
4 There are different structures for price determination. Unlike the fixed -price procedure, bookbuilding includes the interests of large investors in the determination of the issue price: 

prior to the start of bookbuilding, the syndicate banks approach poten tial large investors about their willingness to invest. (cf. https://www.live.deutsche-boerse.com Ą Know-howĄ 

Glossary Ą Book-building  

https://www.live.deutsche-boerse.com/
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4.1. Selected listing options  

Companies have several options when it comes to accessing the capital market. The most popular and 

common transaction structures are presented below . 

4.1.1. IPO  

The Initial Public Offering (IPO) is by far the best known and most common option. A previously unlisted 

company, either in the legal form of an AG, KGaA or SE, places shares publicly for the first time and 

subsequently admits them to (initial) trading on a stock exchange. As a rule, the shares offered are those of 

existing shareholders and new shares resulting from a capital increase of the company.  

The (new) shares to be placed are first publicly offered for subscription before the first day of trading on the 

stock exchange. The proceeds from the placement of new shares accrue to the company and can, for 

example, serve to fund long-term growth. Existing shareholders also benefit from the public placement of 

existing shares as they may sell their shares to generate liquidity. As a rule, however, existing shareholders 

only sell part of their shares in the IPO and remain invested in the company to participate in future 

developments.  

This traditional path was also chosen by TeamViewer AG. The Swabian tech company celebrated its IPO in 

Frankfurt in September 2019, enabling major investor Permira, which had been invested in TeamViewer since 

2014, to initiate the monetisation of its shares. The decision paid off: within a year, the share recorded high 

double-ŘƛƎƛǘ ƎǊƻǿǘƘΦ Lƴ ŀŘŘƛǘƛƻƴΣ ǘƘŜ ŎƻƳǇŀƴȅ ǊŀƛǎŜŘ ŦǊŜǎƘ ŎŀǇƛǘŀƭ ƻŦ ŀǊƻǳƴŘ ϵнΦн ōƛƭƭƛƻƴ ŦƻǊ ŦǳǊǘƘŜǊ 

acquisitions, amongst other things.  

4.1.2. Private placement   

When going public, the shares need not necessarily be offered to the public. It is also possible to specifically 

address select investors, e.g., within the framework of a private placement. In this special form of an IPO, the 

securities are only offered to qualified institutional investors. A private placement can consist of both new 

and old shares. 

4.1.3. Direct Listing  

In a direct listing, only existing shares of a company are admitted to trading, with existing shareholders 

selling their shares via the stock exchange. There is no bookbuilding procedure or (re-)placement prior to 

the listing, rendering the process more flexible and significantly reducing transaction costs. An initial share 

price is therefore not set beforehand, which in turn means that there is no risk of price and valuation 

markdowns due to a volatile market environment. The company is valued for the first time by the opening 

ǇǊƛŎŜΣ ŘŜǘŜǊƳƛƴŜŘ ōȅ ǎǳǇǇƭȅ ŀƴŘ ŘŜƳŀƴŘΦ !ǎ ƴƻ ƴŜǿ ǎƘŀǊŜǎ ŀǊŜ ƛǎǎǳŜŘΣ ŦƻǳƴŘŜǊǎΩ ŀƴŘ ŜȄƛǎǘƛƴƎ ǎƘŀǊŜƘƻƭŘŜǊǎΩ 

shares are not diluted in this structure. The Swedish music streaming service Spotify opted for a direct listing 

when it made itǎ ǎǘƻŎƪ ƳŀǊƪŜǘ ŘŜōǳǘ ƛƴ bŜǿ ¸ƻǊƪ ƛƴ нлмуΦ 5ŜǎǇƛǘŜ ǘƘŜ ŜȄǘŜƴǎƛǾŜ ƳŜŘƛŀ ŀǘǘŜƴǘƛƻƴ ƛƴ {ǇƻǘƛŦȅΩǎ 

IPO, the trend has not yet been firmly established in Europe.  
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4.1.4. SPACs  

SPACs (Special Purpose Acquisition Companies) are a further form of listing. The initial purpose of a SPAC is 

to raise capital through an IPO and, in a second step, to use the raised capital for the acquisition of a 

previously unidentified operational comp any. In most cases, only the industry of the potential target 

company is known. The acquired company is not listed on the stock exchange and only becomes a listed 

company through the SPAC transaction. The SPAC company usually has 24 months to acquire a company. If 

it fails to find a suitable target during this time, the SPAC company is liquidated, and the investors are 

reimbursed for their capital at the agreed interest rate. As it is not tied to a narrow timeframe, a SPAC 

transaction is flexible in terms of reacting to market volatilities. Interest in the structure is growing, also in 

Germany. Deutsche Börse has created the framework conditions enabling a SPAC listing in Germany in the 

Regulated Market of the Frankfurt Stock Exchange (General Standard and Prime Standard). For a SPAC 

listing on the Frankfurt Stock Exchange (possible in the corporate form Societas Europaea (SE) or the Dutch 

Naamloze Vennootschap (N.V.)), several requirements must be met:  

(a) The proceeds of the issue must be paid into an interest-bearing trust account;  

(b) the intended purpose of the proceeds of the issue must be detailed in the prospectus;  

(c) the SPAC must prove that the company is temporary and that, in the event of its dissolution, the trust 

assets will be distributed to the investors; and (d) it must be ensured that the shareholders decide on the use 

of the trust assets by a majority of at least 50 percent. 

 

4.1.5. Spin-offs and equity carve -outs  

¢ƘŜǊŜ ŀǊŜ ǘǿƻ ŦǳǊǘƘŜǊ ƛƴǘŜǊŜǎǘƛƴƎ ƻǇǘƛƻƴǎ ŦƻǊ ŀ ŎƻƳǇŀƴȅΩǎ ōǳǎƛƴŜǎǎ ǊŜŀƭƛƎƴƳŜƴǘΥ ǘƘŜ ǎǇƛƴ-off and the carve-

out. In the case of a spin-off, a subsidiary or a business division of a company or group forms a new 

independent entity. The aim is to increase the value of the company for investors. In the case of a spin-off, the 

parent company issues the shares of the spun-off subsidiary proportionately to its existing shareholders in 

the form of a special dividend, with no regular inflow of funds to the parent company. The spin-off of Siemens 

Energy from the Siemens Group in 2020 was among the largest spin-offs in Europe.  

Another option is a carve-out, where, in contrast to the spin-off of a subsidiary, the parent company retains a 

majority stake in the company. The carve-out therefore serves primarily to raise capital and is particularly 

interesting for the parent company if the highest possible valuation for the shares is achieved on the market. 

Examples for successful carve-outs are DWS Group from Deutsche Bank (2018) and Lanxess (2005) and 

Covestro (2015) from Bayer. 

4.1.6. Dual listing  

In a dual, or secondary listing, a company is listed or included in trading on another stock exchange in 

addition to its home exchange. This can be a sensible choice for a company intending to tap into another 

market, diversify its investor reach or expand access to indices and passive products. A dual listing can be 

purely technical or combined with equity issuance. As it is not a global initial or public offering, it does not 
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constitute an IPO, and a prospectus is not required ς provided that one of the prospectus exemption rules is 

applicable to the dual listing (admission of the shares to trading on the Regulated Market ).5 

5 The IPO process  

There are four key stages in an IPO process. With appropriate preparation and professional partners, it 

generally takes a company six to ten months to go public, provided structural measures such as accounting, 

compliance, risk control system and corporate  governance are already in place. The most important steps 

are briefly described below. 

Figure 09: The four phases of going public  

 

 

 

 

 

 

 

 

 

 

 

5.1. Preparation  

Preparation is key. A mature business plan and appropriate management are essential for an efficient IPO 

process. The early involvement of an experienced IPO advisor can be critical to meeting the requirements for 

a successful process before the costs of specific work-intensive tasks start (e.g. preparation of the 

prospectus). The first step is to assess IPO readiness, on the one hand regarding the development stage of 

ǘƘŜ ŎƻƳǇŀƴȅΣ ŀƴŘ ƻƴ ǘƘŜ ƻǘƘŜǊ ƘŀƴŘ ŦǊƻƳ ǘƘŜ ƛƴǾŜǎǘƻǊǎΩ Ǉƻƛƴǘ ƻŦ ǾƛŜǿΦ 

 
5 See  Deutsche Börse AG, https://www.deutsche-boerse.com/dbg -en/about-us/contact/glossary  
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Criterion  Status  Criterion  Status  

Key points of equity story are clearly stated   Attractive industry with growth potentia l  

Essential parameters of issuing concept have 
been adopted 

  nnovative products, unique selling 
propositions  

 

P&L/balance sheet/cash flow planning are 
available for at least 3 years 

  Successful track record  

Business plan is plausible   Sufficient company size   

Reasons for the IPO are convincing   Good corporate governance  

Accounting/controlling is satisfying to 
ƛƴǾŜǎǘƻǊǎΩ ƛƴŦƻǊƳŀǘƛƻƴ ǊŜǉǳƛǊŜƳŜƴǘǎ 

  Issue volume enabling liquid trading   

Follow-up obligations of being public are 
known and accepted by management and 
shareholders 

  Convincing justification for IPO  

Corporate structure is suitable for the capital 
market 

  (Inter)national accounting   

   Efficient controlling and planning system   

   Attractive environment for new issues  

 

5.2. The beauty contest  

Another important step is the beauty contest, serving to select suitable partners for an IPO. Banks, lawyers 

and auditors are invited to present their expertise, marketing strategy and team, and in the case of banks, 

ǘƘŜƛǊ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ǘƘŜ ƛǎǎǳŜǊΩǎ Ǿŀƭǳŀǘion. The experience of the advisors, including the analysts, in relation 

ǘƻ ǘƘŜ ƛǎǎǳŜǊΩǎ ƛƴŘǳǎǘǊȅ ŀƴŘ ǘŜŎƘƴƻƭƻƎȅ ƛǎ ŎǊǳŎƛŀƭ ǘƻ ǘƘŜ ŎƘƻƛŎŜ ƻŦ ǇŀǊǘƴŜǊǎΦ ¢ƘŜ ǊŜǎŜŀǊŎƘ ǊŜǇƻǊǘǎ ǇǊŜǇŀǊŜŘ ōȅ 

the analysts of the chosen banks are important documents for the investoǊǎΩ ŘŜŎƛǎƛƻƴ-making. Since the IPO 

requires intense collaboration over a period of several months, getting along on a personal level is also 

critical, alongside the technical expertise of those involved. If the chemistry is right, there is a good chance 

that the process will run smoothly.  

5.3. The issuing concept  

The issuing concept is compiled in collaboration with the IPO advisor (if applicable) and the selected banks. 

The questions of the amount of the envisaged issue proceeds, their application, the reallocation, or the 

scope of the capital increase as well as other aspects must be answered from the perspective of 

attractiveness to investors. In particular, the appropriation of the issue volume plays an important role in the 

assessment by investors, as it is their expectation that the invested funds will be employed sensibly ς for 

growth and, if necessary, to increase profitability. The issuing concept must therefore answer these 

questions convincingly . 

Figure 10: Checklist for IPO readiness (own compilation) CƛƎǳǊŜ ммΥ /ƘŜŎƪƭƛǎǘ ŦƻǊ Lth ŦǊƻƳ ƛƴǾŜǎǘƻǊǎΩ ǇŜǊǎǇŜŎǘƛǾŜ 

(own compilation)  
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Figure 12: Elements of the issuing concept 

 

 

 

 

 

 

 

 

 

 

¢ƘŜ ƭƻŎŀǘƛƻƴ ŀƴŘ ǎŜƎƳŜƴǘ ƻŦ ǘƘŜ ŜȄŎƘŀƴƎŜ ƭƛǎǘƛƴƎ Ƴǳǎǘ ǎǳƛǘ ǘƘŜ ŎƻƳǇŀƴȅΣ ǿƛǘƘ ǘƘŜ ŘŜƎǊŜŜ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΩǎ 

internationalisation and the size of the issue playing an important role. When selecting the stock exchange 

segment, admission and follow-up obligation s are often also key selection criteria.  

Depending on the company, the question of how many shares come from a capital increase or via 

reallocation from existing shareholders is also important. Especially in the case of small and medium-sized 

companies (SMEs), the rule is: the capital increase share should be large as possible, and the share from 

reallocation as small as possible. Especially for younger growth companies, investors expect the existing 

ǎƘŀǊŜƘƻƭŘŜǊǎΣ ǿƘƻ ŀǊŜ ƛƴ Ƴŀƴȅ ŎŀǎŜǎ ŦƻǳƴŘŜǊǎ ŀŎǘƛǾŜ ƛƴ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƳŀƴŀƎŜƳŜƴǘΣ ǘƻ ǊŜƳŀƛƴ ƛƴǾŜǎǘŜd in 

ǘƘŜ ŎƻƳǇŀƴȅΦ ¢Ƙƛǎ ǎƛƎƴŀƭ ŜƴƘŀƴŎŜǎ ƛƴǾŜǎǘƻǊǎΩ ŎƻƴŦƛŘŜƴŎŜ ƛƴ ǘƘŜ ŦŀƛǘƘ ƻŦ ǘƘŜ ƳŀƴŀƎŜƳŜƴǘ ƛƴ ƛǘǎ ƻǿƴ ƎǊƻǿǘƘ 

targets. On the other hand, it is generally accepted that the existing shareholders receive the proceeds from 

the over-allotment option, or green -shoe, which allows the underwriters to issue and sell more shares at the 

IPO than originally planned. The additional volume usually ranges between 10 and 15 percent of the issue 

volume.  

The placement strategy is another important aspect of the issuing concept, as different types investors 

should be addressed depending on the type of issuer. Investors vary by geographical focus, specific 

concentration (broad or narrow diversification), inv estment style, private and institutional, different 

investment time horizons and types; they also differ depending on company size or their focus on a specific 

company size (small, mid or large caps). 

 

Issuing Concept  

Free float 

Share capital  Employee participation  

Share class 

Dividend policy  Share origin 

Placement strategy Use of IPO proceeds 

Syndicate Stock exchange segment 

Source: Deutsche Börse AG  
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Figure 13: Investor segmentation  

 

 

 

 

 

 

 

 

Due to these differences, it is important to base the selection of accompanying banks on the relevance of the 

respective investor network for the IPO candidate and to select banks which provide the best possible 

access for these particular investors. 
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Source: Deutsche Börse AG  
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Figure 14: Investor base      

 

 

 

 

 

 

 

 

 

 

 

5.4. Due diligence, prospectus , analyst presentation  

Once suitable partners have been identified, it is time for three extremely time-consuming and labour-

intensive tasks: due diligence, the compilation of the prospectus and the analyst presentation. As these 

responsibilities are time -consuming and demand management attention, capacities need to be planned at 

ŀƴ ŜŀǊƭȅ ǎǘŀƎŜΦ Lƴ ŘƻƛƴƎ ǎƻΣ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƻǇŜǊŀǘive business should not be neglected in favour of IPO 

preparation and the workload it entails. In fact, it would be counterproductive if business development were 

negatively affected in the six to ten months of the IPO process. If necessary, reinforcement of the operative 

management is advisable in good time prior to the IPO.  

Due diligence concerns all areas of the company: its business model, market environment, strategy, 

ŦƛƴŀƴŎŜǎΣ ƭŜƎŀƭΣ ŀƴŘΣ ƛŦ ŀǇǇƭƛŎŀōƭŜΣ ǘŜŎƘƴƻƭƻƎȅΦ {ƛƴŎŜ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ŘƻŎǳƳŜƴǘŀǘƛƻƴ ƛǎ ǎǳōƧŜŎǘ ǘƻ ƛƴǘŜƴǎŜ 

scrutiny, it is important and helpful to make all relevant documents available in a virtual data room at an early 

stage, enabling auditors to access them at any time and from any place, saving time and money that would 

otherwise be spent on travel and accommodation. The quality of the prepared documents is also important, 

as poor data quality costs time, can chip away at trust, and may affect the equity story. Down the line, it can 

even lead to a poorer rating.  

 

Major investors  

!ƴŎƘƻǊ ǎƘŀǊŜƘƻƭŘŜǊǎ άtǊŜǎŜǊǾŜ 
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!ƴƻƴȅƳƻǳǎ ƳŀǎǎŜǎ ά¢ŀǊƎŜǘ 

high-net-ǿƻǊǘƘ ƛƴŘƛǾƛŘǳŀƭǎέ 
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Direct access to head of IR, ac-

cess to CFO at conferences 

Direct mailings, financial PR, an-

nual general meeting, events for 

retail investors by IR managers 

Source: Deutsche Börse AG  
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The prospectus is the most important information document of an IPO. It provides a comprehensive 

presentation of the company and creates transparency for investors. In addition to the equity story, the 

prospectus also deals with a wide range of risks, which is why the first pages of IPO prospectuses tend to 

read like fact sheets with danger warnings. The comprehensive disclosure of risks is legally required, but 

also provided for liability reasons. Professional analysts and investors, however, are trained to classify the 

prospectus information and risks when making their investment decisions. The prospectus is therefore 

extremely important; claims may arise from prospectus liability against those responsible in the event of 

incorrect or missing information. It is crucial for the management as well as a specialised legal advisor to be 

involved in the preparation of the IPO prospectus.  

¢ƘŜ ƛƴŦƻǊƳŀǘƛƻƴ ǇǊƻǾƛŘŜŘ ǘƻ ŀƴŀƭȅǎǘǎ ōȅ ǘƘŜ ŜȄŜŎǳǘƛǾŜ ōƻŀǊŘ ŀōƻǳǘ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ōǳǎƛƴŜǎǎ ƳƻŘŜƭ ŀƴŘ 

strategy is based on the analyst presentation. It reflects the equity story, defines the positioning of the 

company on the capital market and contains detail ed information on its financial development. The 

participating syndicate analysts base their reports on the analyst presentation and the discussions with the 

ŜȄŜŎǳǘƛǾŜ ōƻŀǊŘΦ ¢ƘŜ ǊŜǇƻǊǘǎ ŜȄǇƭƛŎƛǘƭȅ Ŏƻƴǘŀƛƴ ŀƴ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ǾŀƭǳŜ ŀǎ ǿŜƭƭ ŀǎ ŀ forecast 

regarding the financial development of the company. The analyst presentation is also the basic document for 

the investor presentation, used in the further process for talks with institutional investors . 

5.5. Early-look meetings and pilot fishing  

In the initial stages, so-ŎŀƭƭŜŘ άŜŀǊƭȅ-ƭƻƻƪ ƳŜŜǘƛƴƎǎέ ŀǊŜ ƘŜƭŘ ǿƛǘƘ ǎŜƭŜŎǘŜŘ ƛƴǾŜǎǘƻǊǎΦ LƴŦƻǊƳŀǘƛƻƴ ŀōƻǳǘ ǘƘŜ 

company and possible details about further financing via the capital market are provided in these meetings. 

The feedback is important for the str ucturing of the process that lies ahead while also establishing first 

contacts with investors. Early-look meetings may take place up to twelve months before the planned IPO.  

Pilot fishing is much more hands-on and closer in time to the actual IPO. In this step, the banks confidentially 

present the possibility of an investment in the company to a small circle of selected important investors in 

the pre-marketing phase. The invesǘƻǊǎΩ ŦŜŜŘōŀŎƪ ǇǊƻǾƛŘŜǎ ŀƴ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ǘƘŜ ǇƻǘŜƴǘƛŀƭ ǎǳŎŎŜǎǎ ŀƴŘ ŀƴ 

initial price indication. Depending on this assessment and, possibly, the changing market conditions, the 

story can be sharpened and adjusted. In any case, the early feedback affords both the banks and the issuer 

ƳƻǊŜ ŎƭŀǊƛǘȅ ǊŜƎŀǊŘƛƴƎ ǘƘŜƛǊ ǇǊŜǾƛƻǳǎ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ǘƘŜ ǇƭŀƴƴŜŘ LthΩǎ ǇǊƻǎǇŜŎǘǎ ƻŦ ǎǳŎŎŜǎǎΦ tƛƭƻǘ ŦƛǎƘƛƴƎ 

takes two to four days and is usually conducted before the analyst presentation, allowing the input from the 

discussions to be incorporated into the presentation for the analysts of the syndicate banks. The selection of 

investors must consider all types of potential investors. As a rule, 10 to 15 investors are approached in this 

phase. 

5.6. Intention to float  

The actual marketing and implementation phase begins with the publication of an official press release by 

the company, informing the public of its intention to float, i.e. to go public. This stage kicks off a phase of 

parallel marketing. The banks promote the company to investors through their research analysts and sales 

teams via so-ŎŀƭƭŜŘ άǇǊŜ-ŘŜŀƭ ƛƴǾŜǎǘƻǊ ŜŘǳŎŀǘƛƻƴέΣ ǿƘƛŎƘ ǘŀƪŜǎ ǇƭŀŎŜ ōŜǘǿŜŜƴ ǘƘŜ ƛƴǘŜƴǘƛƻƴ ǘƻ Ŧƭƻŀǘ ŀƴŘ ǘƘŜ 

publication of the prospectus. The IR agency uses various communication channels to draw public attention 

to the IPO. 
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5.7. IPO communi cation  

Communication is of paramount importance in an IPO. The moment the company is positioned as an IPO 

candidate in the financial community upon publication of the intention to float, it receives enormous 

ŀǘǘŜƴǘƛƻƴΦ ¢ƘŜ ŎƻƳǇŀƴȅΩǎ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ŦǊƻƳ ǘƘƛǎ Ǉƻƛƴǘ onwards can significantly impact the success of the 

Lth ŀǎ ǿŜƭƭ ŀǎ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ǾŀƭǳŀǘƛƻƴΦ !ƴȅ ƛƴŦƻǊƳŀǘƛƻƴ ǊŜƭŜŀǎŜŘ ōȅ ǘƘŜ ŎƻƳǇŀƴȅ Ƴǳǎǘ ƘŜƴŎŜŦƻǊǘƘ ōŜ 

subordinate to the requirements of the IPO. Announcements regarding products or employees can affect 

inveǎǘƻǊǎΩ ǇŜǊŎŜǇǘƛƻƴ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΦ  

To align communication measures with the IPO, hiring an agency specialised in IPO communications and 

ƛƴǾŜǎǘƻǊ ǊŜƭŀǘƛƻƴǎ ƛǎ ǊŜŎƻƳƳŜƴŘŜŘ ǘƻ ƳŀƴŀƎŜ ǘƘŜ ŎƻƳǇŀƴȅΩǎ tw ŀƴŘΣ ƛƴ ŎŀǎŜ ƻŦ ŘƻǳōǘΣ ōŜ ǘƘŜ ǎƻƭŜ ƳŜŘƛŀ 

contact during the IPO process. By thus ensuring that only coordinated information is released, especially in 

the hot phase of the IPO process, the agency can lighten the burden of the management.  

IPO communication usually starts about six to eight weeks prior to the IPO. Its goal is to generate as much 

positive press as possible on the company as an attractive IPO candidate, focusing on the equity story and 

management. An arc of suspense is created dramaturgically to ensure the highest level of attention at the 

time of listing. Increasingly detailed information on the company and the IPO (e.g. timing, price range, 

number of shares to be issued) are announced during the process. 

Figure 15: Dramaturgy for optimal coverage  
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The weeks of IPO communication are an opportunity for the company to build a lasting network of journalists 

for a regular exchange of information as a listed company.  

Various means of communication and channels are available for IPO communication. Media relations play a 

pivotal role, as positive coverage creates a high level of attention. That is especially important if the issuer 

wants to attract private investors. Institutional investors also pay close attention to media coverage. An 

intense and positive media response supports the direct approach on the part of the banks in the context of 

marketing. The high liquidity (tradability) of a share is an important factor in  investment decisions.  

Figure 16: Means of IPO communications  

 

 

 

 

 

 

 

 

 

 

5.8. Placement of securities through banks and Deutsche Börse DirectPlace  

In the traditional issue of new securities on the capital market, the issuer commissions a bank or a 

consortium of banks to place the securities, predominantly with institutional investors. These include, for 

example, credit institutions, insurance companiŜǎ ŀƴŘ ƛƴǾŜǎǘƳŜƴǘ ŦǳƴŘǎΦ ²ƛǘƘ 5ŜǳǘǎŎƘŜ .ǀǊǎŜΩǎ ǎǇŜŎƛŀƭ 

subscription functionality DirectPlace, companies can expand this group of investors and specifically 

include private investors, family offices and asset managers. Investors can already place buy orders with 

their custodian bank during the subscription phase. The order is automatically forwarded to a central order 

book, which the issuer can view anytime with the accompanying bank. The issuer decides which orders are 

allocated. This expands the investor ōŀǎŜ ŀƴŘ ƛƳǇǊƻǾŜǎ ǘƘŜ ǎŜŎǳǊƛǘȅΩǎ ƭƛǉǳƛŘƛǘȅΦ 5ƛǊŜŎǘtƭŀŎŜ Ŏŀƴ ōŜ ǳǎŜŘ ōȅ 

listed and unlisted companies. The functionality is available for public offerings of shares from capital 

increases as well as bonds, certificates and funds.  
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In addition, Deutsche Börse offers information services during the subscription phase, drawing the full 

ŀǘǘŜƴǘƛƻƴ ƻŦ ǘƘŜ ŦƛƴŀƴŎƛŀƭ ƛƴŘǳǎǘǊȅ ŦƻǊ ǘƘŜ ƴŜǿ ƛǎǎǳŜΦ Lǘ ƛǎ ŘƛǎǇƭŀȅŜŘ ƻƴ .ǀǊǎŜ CǊŀƴƪŦǳǊǘΣ 5ŜǳǘǎŎƘŜ .ǀǊǎŜΩǎ 

private investor website, with an explanatory video providing information on the technical procedure of the 

subscription. The newsletters of Börse Frankfurt and Capital Markets are also available as communication 

channels to investors. In addition, the Börse Frankfurt investor hotline is available to answer any technical 

questions throughout the subscription period.   

5.9. Listing event  

CƻǊ Ƴŀƴȅ ƛǎǎǳŜǊǎΣ ǘƘŜ ƭƛǎǘƛƴƎ ƛǎ ŀƴ ǳƴŦƻǊƎŜǘǘŀōƭŜ ƘƛƎƘƭƛƎƘǘ ƛƴ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƘƛǎǘƻǊȅΦ ¢ƘŜ ŦƛǊǎǘ ǇǊƛŎŜ 

determination of the share at the Frankfurt Stock Exchange is broadcast publicly via an online visualisation 

tool and livestreams. The IPO Ceremony can be celebrated as an individually designed event and the live 

ōǊƻŀŘŎŀǎǘ ŦǊƻƳ ǘƘŜ ǘǊŀŘƛƴƎ ŦƭƻƻǊ ŀƭƭƻǿǎ ŀƭƭ ŜƳǇƭƻȅŜŜǎ ǘƻ ŜȄǇŜǊƛŜƴŎŜ ǘƘƛǎ ǎǇŜŎƛŀƭ ƳƻƳŜƴǘ ƛƴ ǘƘŜ ŎƻƳǇŀƴȅΩǎ 

history in real time. The presence of national and international media on the trading floor further increases 

ǘƘŜ ŎƻƳǇŀƴȅΩǎ Ǿƛǎƛōƛƭƛǘȅ ŀƴŘ ǊŜŀŎƘΣ ƎŀǊƴŜǊƛƴƎ ōǊƻŀŘ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ŀǘǘŜƴǘƛƻƴ ƻƴ ǘƘŜ Řŀȅ ƻŦ ǘƘŜ LthΦ6   

5.10. Being public  

A listing marks the beginning of a previously unknown task for the company: investor relations. Informing 

shareholders and future investors openly and comprehensively about the developments in and around the 

company, IR create trust in the management. After all, investors expect their investments in a company to be 

employed for the sustainable enhancement of value. The most important prerequisite to achieve this goal is 

trust in the management.  

Principles such as credibility, materiality and timeliness must be observed. After all, investors want to receive 

the information they need for their investment decision as quickly and efficiently as possible.  

IR include mandatory measures such as reporting or ad hoc publicity as well as voluntary activities, e.g., 

participation in investor conferences. The chart below illustrates the necessity of comprehensive IR 

management for a public company. The CEO and CFO are heavily involved, for example through investor and 

analyst meetings and conferences.   

 
6 Also see Deutsche Börse AG, see www.cashmarket.deutsche-boerse.com Ą Get Listed /IPO-Bell-Ringing-Ceremony 

http://www.cashmarket.deutsche-boerse.com/
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Figure 17: Typical IR programme  

 

 

 

 

 

 

 

   

 

 

 

 

6 The costs of going public  

The costs of an IPO depend on the choice of listing venue and segment, as well as the intended transaction 

structure. Please see chapters 7 and 8 for more details. The total costs are mainly caused by the following:  

ς Consultants (e.g., IPO advisers, accompanying banks, auditors and legal advisors) 

ς Admission to/inclusion in exchange trading  

ς Investor relations and communication measures  

ς Service providers and other costs  

ς Possible conversion of accounting to international standards or change of legal form  

The expenses for an IPO can also be classified as direct or indirect costs, as well as one-off and follow-up 

costs. 

  

Market analysis  

Preparation of Annual General Meeting 

January February March April  May June 

 

Q1-Report incl. IR call 

Analyst and press conference, IR call 

Roadshows (incl. one-on-ones) Roadshows (incl. one-on-ones) 

 

Investor conference  Trade fair  

Continuous  IR and PR 

Financial calendar, ad-ƘƻŎ ŀƴƴƻǳƴŎŜƳŜƴǘǎΣ ŘƛǊŜŎǘƻǊǎΩ ŘŜŀƭƛƴƎǎΣ ŘŜŎƭŀǊŀǘƛƻƴ ƻŦ ŎƻƴŦƻǊƳƛǘȅΣ ǾƻǘƛƴƎ ǊƛƎƘǘǎ       

announcements 

Annual report incl. IR call 

July August  September  October  November  December  

Q3-Report incl. IR 

Call Roadshows (incl.one-on-ones) 

Preparation  Capital Market Day 

Market analysis  

Continuous  IR and PR 

Financial calendar, ad-ƘƻŎ ŀƴƴƻǳƴŎŜƳŜƴǘǎΣ ŘƛǊŜŎǘƻǊǎΩ ŘŜŀƭƛƴƎǎΣ ŘŜŎƭŀǊŀǘƛƻƴ ƻŦ ŎƻƳǇƭƛŀƴŎŜΣ ǾƻǘƛƴƎ ǊƛƎƘǘǎ  

announcements 

Q2-Report incl. IR call 

Investor  conference 

Roadshows (incl. one-on-ones) 

 Perception  analysis 

Performance measurement, strategy, targets, programme, budget  

Annual report 

Source: Deutsche Börse AG  
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Figure 18: Overview IPO costs 

 

 

 

 

 

 

 

 

 

 

6.1. Direct costs  

¢ƘŜ ŘƛǊŜŎǘ Ŏƻǎǘǎ Ƴŀƛƴƭȅ ŎƻƴŎŜǊƴ ŦŜŜǎ ŀƴŘ ǊŜƳǳƴŜǊŀǘƛƻƴǎ ǇŀƛŘ ǘƻ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ǇŀǊǘƴŜǊǎ ƛƴǾƻƭǾŜŘ ƛƴ ǘƘŜ LthΦ 

Depending on the issue volume, these costs usually range between 3 and 15 percent of the gross proceeds 

from the IPO. Those responsible should bear in mind that they can largely be performance-based and are 

only incurred in the event of a successful IPO. This does not, however, apply to fees charged by the market 

supervisory authorities, e.g. for review and approval of the application for admission and the prospectus . 

In addition to one-off direct costs, there are ongoing direct costs, which usually include the ongoing fees to 

be paid to the listing venue(s), the advisory firm(s) or sponsor and the auditor(s). For most large companies, 

ongoing fees should not be a major burden. In addition to fees, issuers seeking a listing incur various indirect 

(non-monetary) costs associated with a listing. 

6.2. Indirect costs  

Especially in the preparation phase of an IPO, opportunity costs may arise on the part of the employees tied 

up in the projects of the IPO process, keeping them from their regular tasks and responsibilities. Further one-

off indirect costs are caused by, amongst others:  

ς The possible IPO undervaluation of the company in the context of the IPO, e.g. during a poor market 

phase  

ς The costs associated with the disclosure of proprietary information through the prospectus  

ς Licensing/incorporation fees  

ς Costs for banks, credit institutions, 

ς legal advice, auditors 

ς Tax authority fee 

ς Annual stock exchange fees  

ς Costs for (legal) advice 

ς IPO underpricing  

ς Disclosure of proprietary infor-

mation  

ς Administrative expenses for prepa-

ration of prospectuses 

ς Loss of control  

ς Legal risks   

ς Administrative expenses for 

regular reporting and disclosure  

ς Agency costs 

One-off costs  Ongoing costs  

Direct costs  

Indirect costs  

Source: Oxera Consulting LLP, in: Primary and secondary equity markets in the EU, November 2020, p. 62, URL: https://www.oxera.com/wp-uploads/2020/11/Oxera-

study-Primary-and-Secondary-Markets-in-the-EU-Final-Report-EN-1.pdf, as of 24 February 2022 
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ς The time invested by the management as well as the regulatory burden when going public  

The ongoing indirect costs of a listing are pivotal. They must be considered from the earliest stages of 

making the decision to go public. Broadly speaking, these ongoing costs are caused by:  

ς The administrative burden associated with regular reporting and disclosure, which have generally 

increased in scope and frequency; 

 

ς Control issues  

o In the event that economic rights and voting rights are proportionate, companies cannot 

conduct an IPO without relinquishing some degree of control.  

 

ς Agency costs associated with public company status (costs in terms of time, capital and material)  

o These arise when a task is carried out by a representative (agent) rather than the original 

principal, resulting in discrepancies between the principal Ωs wishes and the agentΩs 

behaviour due to self-interest.  

 

ς Costs for ongoing investor relations and the fulfilment of disclosure requirements  

 

ς Legal risks arising from potential securities class action lawsuits  

o Particularly in the US, these are among the most significant legal challenges for IPO 

candidates. Class actions can be both costly and reputationally damaging to the issuer. 
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Side note: The increasing relevance of ESG for IPOs  

¢ƘŜ 9ǳǊƻǇŜŀƴ ¦ƴƛƻƴ ƛǎ ŎƻƳƳƛǘǘŜŘ ǘƻ ƳŀƪƛƴƎ 9ǳǊƻǇŜ ǘƘŜ ǿƻǊƭŘΩǎ Ƴƻǎǘ ǎǳǎǘŀƛƴŀōƭŜ ŜŎƻƴƻƳƛŎ ǊŜƎƛƻƴΦ ¢ƘŜ 

άDǊŜŜƴ 5Ŝŀƭέ ǎŜǊǾŜǎ ǘƘƛǎ ƎƻŀƭΣ ǎǘŀǘƛƴƎ ǘƘŜ ƛƴǘŜƴǘƛƻƴ ƻŦ ǘƘŜ нт 9¦ ƳŜƳōŜǊ ǎǘŀǘŜǎ ǘƻ ŀŎƘƛŜǾŜ ŎƭƛƳŀǘŜ ƴŜǳǘǊŀƭƛǘȅ 

by 2050. One instrument to support this transfo rmation process is Sustainable Finance, which requires 

investors to consider environmental, social and governance (ESG) aspects when making investment 

decisions. These measures are intended to direct the flow of funds within the EU towards sustainable 

companies and projects.  

The Sustainable Finance Initiative therefore already has an impact on companies going public. Due to the 

disclosure requirements regarding the extent to which investment ESG criteria are fulfilled, investors 

demand comprehensive information on the companieǎΩ ǎǳǎǘŀƛƴŀōƛƭƛǘȅΦ ¢ƘŜ ŦǳƭŦƛƭƳŜƴǘ ƻŦ ǘƘŜǎŜ ŘƛǎŎƭƻǎǳǊŜ 

requirements, such as the submission of a non-financial statement, meets this information need. BlackRock, 

as one of the largest private investors, already declared sustainability to be the new investment standard in 

2020 (BlackRock Client Letter 2020). An increasing number of investors are following this example. 

Figure 19: ESG criteria, based on the UN Sustainable Development Goals  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Environment  2. Social issues 3. Responsible government  

ς Climate change and necessary 

adjustments  

ς Protection of biodiversity  

ς Sustainable use and protection 

of water and maritime resources 

ς Transition to a circular economy, 

waste avoidance, recycling 

ς Avoidance and reduction of en-

vironmental pollution  

ς Protection of healthy ecosystem 

ς Sustainable land use 

ς Compliance with recognised la-

bour standards (exclusion of 

modern slavery)  

ς Compliance with occupational 

health and safety regulations 

ς Adequate pay, fair working con-

ditions, diversity, and training 

opportunities  

ς Trade union rights and freedom 

of association  

ς Ensuring adequate product 

safety, including health protec-

tion  

ς Equal requirements to compa-

nies in the supply chain 

ς Inclusive projects or considera-

tion of communitiesΩ and social 

minoritiesΩ interests  

ς Tax compliance  

ς Anti -corruption measures  

ς Sustainability management by 

senior management  

ς Executive board remuneration 

of AG and SE based on sustain-

ability criteria  

ς Facilitation of whistleblowing  

ς WorkersΩ rights guarantees  

ς Data protection guarantees 

Source: Deutsche Börse AG  
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Companies are therefore well advised to develop an ESG strategy early on, to fulfil the specified ESG criteria 

before addressing investors in the context of an IPO.  

With the fulfilment of ESG criteria alongside professional reporting and management of the data, companies 

meet the following important capital market requirements:  

Capital attraction  

ς Investors increasingly demand companiesΩ commitment to a higher degree of transparency on ESG-

related data and risks.  

ς High levels of disclosure and reporting enable investors and capital markets to include ESG-related data 

and risks into their investment decisions and thus better align them with sustainable practices for a 

positive effect.  

Regulatory compliance  

ς National and international regulators are increasingly issuing mandatory reporting guidelines on 

ŘƛǎŎƭƻǎǳǊŜ ǊŜǉǳƛǊŜƳŜƴǘǎ ŦƻǊ Řŀǘŀ ƻƴ ŎƻƳǇŀƴƛŜǎΩ 9{D ŀŎǘƛǾƛǘƛŜǎ όŜΦƎΦ ǘƘŜ 9¦ bCw5 ŀƴŘ /{w5 ŘƛǊŜŎǘƛǾŜǎύΦ  

ς Although the current scope of this legislation only applies to large companies, it is likely to expand, and 

companies should act now to be well-prepared.  

Corporate sustainability performance  

ς The improvement of ESG performance and publication of the required reports substantiate a companyΩs 

risk mitigation and delivery of long -term financial returns.  

ς By implementing an ESG reporting concept within their organization, companies achieve a better 

understanding of their individual risks and opportunities.  

Corporate reputation  

ς ESG reporting is an important component of sustainability performance and sustainability impact 

communications, thus fostering the trust placed in companies.  

ς Disclosure and effective management are powerful signals to the outside world of a companyΩs 

commitment to sustainable business practices.  

With the Deutsche Börse ESG Visibility Hub, Deutsche Börse proactively supports issuers on their journey, 

acting as a driver in the transformation to a sustainable economy.  

Picking up on the capital market megatrend, Deutsche Börse offers issuers the opportunity to market their 

ESG efforts in a transparent and focused way via the ESG Visibility Hub. Companies that have already 

established their sustainability reporting can th ereby extend their investor reach and provide all 

stakeholders a basis for decision-making. 

  



 

Going Publicς A guide to your successful IPO 32 of 44 

 

 

7 The Frankfurt trading venue  

Frankfurter Wertpapierbörse (FWB®, the Frankfurt Stock Exchange), as a synonym for the listing venue 

CǊŀƴƪŦǳǊǘ ŀƴŘ ƛǘǎ ƳŀǊƪŜǘǇƭŀŎŜǎΣ ƛǎ ǘƘŜ Ƴƻǎǘ ƛƳǇƻǊǘŀƴǘ ǘǊŀŘƛƴƎ ŎŜƴǘǊŜ ƛƴ DŜǊƳŀƴȅ ŀƴŘ ƻƴŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎπ

est trading venues for securities. Deutsche Börse AG operates the Frankfurt Stock Exchange, an entity under 

public law. In this capacity, it ensures the functioning of exchange trading. In 1990, administration and opera-

tion of the Frankfurt Stock Exchange were transferred from the Frankfurt Chamber of Commerce and Indus-

try to the newly founded Frankfurter Wertpapierbörse AG, which became Deutsche Börse AG shortly after-

ǿŀǊŘǎΦ ¢ƘŜ CǊŀƴƪŦǳǊǘ {ǘƻŎƪ 9ȄŎƘŀƴƎŜ ǘƘǳǎ ŦƻǊƳŜŘ ǘƘŜ ƴǳŎƭŜǳǎ ƻŦ ǘƻŘŀȅΩǎ 5ŜǳǘǎŎƘŜ .ǀǊǎŜ DǊƻǳǇΦ !ǎ ƻƴŜ ƻŦ 

ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ŜȄŎƘŀƴƎŜ ƻǇŜǊŀǘƻǊǎΣ 5ŜǳǘǎŎƘŜ .ǀǊǎŜΩǎ ƻŦŦŜǊƛƴƎ ŀǘ ǘƘŜ CǊŀƴƪŦǳǊǘ ǘǊŀŘƛƴƎ ǾŜƴǳŜ ŎƻǾŜǊǎ ǘƘŜ 

entire service chain for trading in shares, derivatives and other financial instruments. In addition to the su-

pervised execution of trading orders, services also include the clearing, settlement and custody of securities.  

The Frankfurt Stock Exchange is an international trading centre. This is also reflected in the structure of its 

participants. Of the approximately 200 market participants, roughly half are from countries other than Ger-

many. 7 

!ǘ DŜǊƳŀƴȅΩǎ ƭŀǊƎŜǎǘ ǎǘƻŎƪ ŜȄŎƘŀƴƎŜΣ мΦр Ƴƛƭƭƛƻƴ ǎŜŎǳǊƛǘƛŜǎ ŦǊƻƳ DŜǊƳŀƴ ŀƴŘ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ǇǊƻǾƛŘŜǊǎ ŀǊŜ 

traded on its two trading platforms: Xetra® and Specialist trading at Deutsche Börse Frankfurt . 

7.1. Deutsche Börse Xetra  

·ŜǘǊŀ ƛǎ 5ŜǳǘǎŎƘŜ .ǀǊǎŜΩǎ Ŧǳƭƭȅ ŜƭŜŎǘǊƻƴƛŎ ǘǊŀŘƛƴƎ ǾŜƴǳŜΦ фл ǇŜǊŎŜƴǘ ƻŦ ƻǾŜǊŀƭƭ ǎƘŀǊŜ ǘǊŀŘƛƴƎ ƛƴ DŜǊƳŀƴȅ ǘŀƪŜǎ 

place on the Xetra trading venue, where supply and demand are automatically matched.  

Xetra is therefore the ideal trading venue for highly liquid (i.e. frequently traded) securities, such as the 40 

DAX® constituents. On Xetra, companies benefit from high transparency, low trading costs, fast execution 

and fair prices, as supply and demand are extremely high. The system serves as a global reference market 

for trading German blue chips and has become the most important market for ETFs in Europe. 

7.2. Deutsche Börse Frankfurt  

The principle of fully electronic execution does not work for foreign, less heavily traded shares with a home 

market outside Germany, bonds, and classic funds. These securities may lack the necessary liquidity if 

supply and demand are low and the order, unprocessed, would either remain in the order book or investors 

might have to sell or buy at an unfavourable price.  

To bridge this gap, Deutsche Börse offers the Specialist trading model via the Frankfurt Stock Exchange. 

While Specialist trading is also conducted electronically, it differs from Xetra in that Specialists are involved 

in the trading process, ensuring that  orders can be executed at a fair price in line with the market, even in a 

non-liquid security. The method of price determination is clearly laid down in the Rules and Regulations for 

the Frankfurt Stock Exchange, and its execution is monitored. Specialists are obliged to keep the difference 

 
7 Deutsche Börse AG, URL: https://www.deutsche-boerse.com/dbg -en/our-company/frankfurt -stock-exchange, as of 08 March 2022 






















